Rainforest Alliance certification, fairtrade and organic are all important, credible, programs, managed by NGOs. They all have 15 years or
more working in developing countries. They all use standards, farm auditing systems and certification as tools to advance their cause of
helping farmers. They all use ecolabels to convey their messages to consumers. They have similar objectives but different approaches.

Fairtrade is primarily an alternative trade scheme. Rainforest Alliance Certified and organic are farm management systems. All three are
important and necessary, but Rainforest Alliance covers the most elements and issues and kinds of farms, from large to small. Rainforest
Alliance Certified was therefore chosen by Kraft Foods globally.
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